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SWISS ROLL

Business and leisure travelers converge at Swissotel
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Every time Meinhard Hucle, prosident of
Zurich-hased Swissitel Hotels & Hesorts, heads
to Chicago, he is uoved by fhe sight of the
omnly North American property in the brand's
portfolio “T just love it,” he says—and with
good renson. Originally designed by architect
Harry Weese, after a $10 million renovation
eariier this vear the Swissdtel Chicago now
sports a revamped lobby with check-in pods
replacing a commonplace front desk, the cliy's
skvline etched into baclelit glass, and ao artistic
lighting installation comprised of an improssive
plethora of dangling glass hubliles.

When Swissair and Nestle launched
Swrigstiel in 1950 with the Hotel Le Président
in Geneva, discerning corporate tesvelers were
the targeted demographic. That hasnt changed.

“Orstensibly, we are a deluxe business hotel,” says
Huclk, who first started working for the company
i 19497 a3 a sendor vice president for Eorope,

The face of business travel, however, has
altered consideraldy from the days of Swissdiel’s
delmt, and that's why Hucle has made technology
a priocity. “We have to find our brand DNA_Its
ik always about introducing mew things ot
delivering something on a consistent bhasis,” he
sawvs. A few things we do we most do right. OF
eorss what we're doing is continually eveballing
the ['l soctor. We want to make sure that oar
IT simategy is something the guest wants, that
gadgets are user-friendly. There miust be an
added value, T still want v coffee to he served
by a waiter, not Iy prossing a button.”

Business travel has also surged in Asia in

1. Swissstel unvells its
first Southaast Asian
resarl in Phuket

Thailand.

particular, and Swissdtel has kept that 1o mind
for its long-term vision. “Cur Asia customer base
has increased—Jlapanese business, Anstralian
business, Singaporean business, We opened

a hotel in India two vears ago and there aro

now two hotels under construction there as we
speak,” Huck notes, Earlier this yvear, Swissotel
also pxpanded its reach in Thailand with its first
Southeast Asian resort property, a dakeover of
the Conrdyvard by Marriodt at Kamala Beach

in Phualoet.

Ever since the brand's partnership with the
now shuttered Swissair has dissolved, Huck is
guicls to point out how Swissile] has graduoally
expanded to appeal to the leisure segment as
well, “We are a small company but represented
globally,” he says, pointing to the Swissotel
presence actoss five continents, including such
up and coming destinations as Estonin aod
Sanddi Arabia. In 2013 and 2014 hotels will also
male their marlk on locations lilke Sochi, Bussia,
and Bodrum, Turkey.

Cine way Fuck has hrought recreational
travelers into the fold is to reinvent the ides of
the executive lounge. "IFs a new concept. Let's
e away froom the words ‘executive lounge,”™
he says. "The definition means its only for
executives and that it's horing, We also want
leisure guosts. In Diresden [at the Swissitel
Dresden Am Schloss], for example, iUs more of a
huge lounge with all netureal wood aond a kitchen
aftached to it, eroasing the line from nsiness to
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leisure, and making it more accessilile,”

Anpther way of connecting with varions
guests ig through the unifled bl distnet look of
Ewissitel properties. “We are not & cookie cutter
birmand.” Huck polnts out, and that is why an
in-house design director works with designers
around the world fo fuse contemporary Swiss
toiiches with elements that reflect the heritage of
each hotel location. “When in Kolkata, you can
gee 10s a Swissdtel, but it also feels Indian: the
wood in our loldy area has an Indian design, In
the Netherlands, we nse tulips in & modern
way on wallpaper, It's nod in vour face; its
very subtle.”

At the Swissdtel Dresden Am Schloss,
porcelain in the loblby is a hushed nod to the
delicate material for which the city is known.
There are dher architeciural treasures ab it
hustel, ton, hest realized in the signatire Plirovel
Spa & Resort, where dramatic relaxation
rooms with vaulted ceilings embrace the hotel's
past a5 a 1I5th-centiry stone cellar. “HEyvery
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now and again vou have a property that is
historie architecturally,” says Hock. "If there is
something that is heaptifnl don't ruin i work
with it and make it more beaatiful.”

Through the years, Swissitel has
collabormted with o number of high-profile
talents. Swiss fashion designer ila Gatt created
the original doormen's uniform for the chalin
while textile designer Jakoly Schlaepfer lends
his savvy to Swissitel fabrics and wallpapers.
Owversized Big Bang clocks grace Swissdiel
lohbies thanks to & parinership with Swiss
watchimaker Hublot, and Khoan Chew, Test
known for her work on the Burj Al Arsb in
Dabad, dreamed ap the rand s new extended-
stay concept, Swissotel Living, The 63
apartments inside Swissitel the Bosphorus,
Istanbul, are the first of these residence-inspired
aceommilations that will he sirategically
rolled o,

Connotations of lnoury have also
transformed in the 32 years since Swissitel’s

2. Vaulted ceilings

from its days as a wine
cullar give the Swizsdtel
Drasdan Am Schloss an
historic fasl.

X, Designer Khuan
Crew created the

first Swisaftal Living
extended-stay concept
at Swigsdtal tha
Bosphorus im Istambul.

inception, it Huck is adamant unparalleled
service remains the most important
reguirement. *We are 5-Star but at the end of
the day it’s all about serviee, It doesnt malter
how nice or not nice the hotel is if the servies

ig mot what it shonld be, if the customer service
isn't there,” he says. “There needs to be an
emotional imvolvement of colloagnes. We need
to be passionate aboul our jols, We have several
training programs bt yo don’t generate
emotion just through a training program. It all
about believing in what the brand is. Since we
are s Swiss company we are able to deliver Swiss
culiure around the world., If you can't come b
Switzerland, we bring Switzerland to you.” hd



